Fulfilling our mission “By your side, for life,” the Dai-ichi Life Group will keep on resolving
new social issues through improvement of quality of life of people. By mobilizing our Group’s
capabilities and spreading globally the value creation based on our philosophy, we will expand
our growth potential and sustainability.
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As lifestyles continue to diversify, the Dai-ichi Life Group sees
the improvement of quality of life as enabling the desired
lifestyle and way of living of each individual. We believe that in
addition to conventional protection, it is essential to provide
value that contributes to asset-building, health promotion and
enhancing connections.

Improving Quality of Life
as We Stand “By your side, for life”

Our Businesses

through Value Creation for
Customers and Society

Diverse
Values
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