Who We Are

Since our founding in 1902, the Dai-ichi Life Group has never failed to put

customers first while demonstrating the spirit of innovation as needed as time shifts
. and sociqaty changes. In recent years, we have formed partnerships with domestic
\ financial institutions, expanded our life insurance business to overseas markets,
become the first major life insurance company in Japan to go public, and last year
we transitioned to a holding company structure. These initiatives represent our
effort to transform ourselves to carry out our mission in the society, offering peace
of mind to our customers as we stand “By your side, for life.” Moving forward, in a
time of dramatic char;gé-and complexity, we continue to demonstrate the spirit of
innovation in order to provide “Peace of mind. In communities and around the
world.” And we continue to take on challenges, creating an ideal future for our
customers by forging the future through innovation. y

Key Figures

History of the Dai-ichi Life Group

1 1 5 years

Strong Customer Base

Approx.11 million*

*Total customers of three domestic life
insurance companies

Diversification in Business and Operating Regions

The 3 Growth Engines

Domestic Life

Insurance Business U.SA.
Dai-ichi Life Protective Life
C . . . Australia
Dai-ichi Frontier Life TAL
Neo First Life Vietnam

Dai-ichi Life Vietnam
India

Star Union Dai-ichi Life
Indonesia

Panin Dai-ichi Life
Thailand

Ocean Life

Asset Management Business
Asset Management One
Janus Henderson Group

Overseas Life Insurance Business

Number of Participants in Global
Communication Programme

approx. 1,700

Governance to Support Global Business

A Holding Company and
2 Regional Headquarters

Japan U.S.A.

I * Dai-ichi Life Holdings, Inc. DLI NORTH AMERICA INC.

e m p Oyees Singapore

*Cumulative total for the past five years DLI ASIA PACIFIC PTE. LTD.
-

Cooperating with
business partners in

7countries

Mizuho Financial Group Japan Post Insurance
Sompo Japan Nipponkoa Insurance | Costco Wholesale
Qantas Assure

Vietnam Post

American Family Life Assurance
Company of Columbus (Aflac)

Resona Holdings

Performance Data

Fiscal 2016

Net Income Attributable to
Shareholders of Parent Company

231.2

billion yen

Group European

Total Shareholder Payout® Embedded Value

73.7billion yen

5.4 trillion yen

Consolidated Solvency
Margin Ratio

749.2-.

Insurance Claims and
Benefits Paid (Consolidated)

3-6 trillion yen

(Group Basis)
Down by

1,800.co

Reduction in CO2 Emissions

year-on-year

2

*Total shareholder payout includes the upper limit of the Company’s stock repurchase of 23.0 billion yen resolved by the Board of Directors on May 15, 2017.
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